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Age
Marital status
Education level

Occupation

More about Fred

Values

Key motivations

Goals

Challenges

35

Married

Diploma

Interior Designer

Sole breadwinner of the family with 2 preschooler kids

A dedicated interior designer that juggles a stacked schedule
Travels bi-monthly for business trips especially China to source for
more affordable and advanced design materials

Loves food, travels, WWE and interior designs

Family responsibility
Hard work and dedication
Growth and aspiration

To create joy and family connection without needing to spend much
To make the most of limited time off by sharing meaningful
experiences together

To build lasting memories through affordable adventures rather than
material gifts

Spend quality time with family during his off-peak periods

Explore and travel to multiple different countries with family without
breaking the bank

Effectively control costs by staying within budget and leveraging deals
Seek convenient, family-friendly lodging and transport solutions
Travel light and efficient, hence prefer cashless payment methods

Finding affordable and safe destinations with kid-friendly experiences
Balancing the cost of travel with everyday expenses and saving goals
Planning trips that can fit within his and kids’ schedules




» TikTok

+ XHS (Xiao Hong Shu)
e FB (Facebook)

* |G (Instagram)

Top digital channels

* Renovations
« NBC news
* WWE and sports

Top 3 contents appear on Fred's
social media

* YouTrip

* GrabPay

+ PayNow

* FSMOne

+ Tiger Broker
* Saxo Investor
« DBS Vickers

+ FavePay

+ ChangiPay

FinTech products / platforms
that Fred is using

« Convenient digital currency exchange without visiting physical outlets

* Flexible post-trip currency conversion with no minimum amount and
competitive exchange rates

* Frequenttravel to Malaysia with zero foreign transaction fees on card
purchases

* Works well in most places where card or digital payment is accepted

+ Easily manage multiple currencies in a single app, bypass high bank
fees, and make smooth global payments

+ Offers highly competitive exchange rates—often better than physical
money changers

Reasons for Fred to use YouTrip




Awareness

TikTok

* Short relatable clips that
feature the life of an interior
designer dad — saving time &
money with YouTrip;

* User-generated content with
popular parent/lifestyle
creators

Xiao Hong Shu

+ Carousel posts showcasing
the art on saving on both
family and business trips with
YouTrip

IG

* Reels and stories on quick
budget hacks for working
parents;

* Split-screen of business
purchases vs. family fun with
YouTrip

FB

+ Parenting & freelancer
communities

* Short value-driven posts on
reasons for parents who travel
love YouTrip

SEO and SEM

* Optimize YouTrip's website
for top rankings in travel-
related Google searches

Consideration

IG & Xiao Hong Shu

* Guides on visual comparison
of YouTrip vs. bank fees;

+ Showcase the best APPs for
multitasking parent-preneurs
featuring YouTrip

FB

+ Carousel Ads sharing
informative visuals of savings
on design materials in
overseas with YouTrip

TikTok

* Livestreams Q&A with other
parent creatives using
YouTrip;

+ Tips on managing work and
family travel efficiently

Influencers

+ Collaborate with dad
influencers to share saving
hacks with YouTrip;

* Share destinations and
experiences that are wallet
and family friendly using
YouTrip;

* Share how to create work-life-
bank balance with YouTrip

Conversion

IG & FB

+ Display retargeting ads that
allow users to download
YouTrip app instantly with
clear CTA button

« Offer free YouTrip credits for
sign ups with countdown
urgency

TikTok

* Provide lead forms or link-in-
bio with simple, mobile-first
onboarding with parental-
friendly tone

Xiao Hong Shu

* Create CTA pins with posts
focusing on the top 3 finance
tools that a designer parent
uses

Email
* Drip campaign post-signup
with a quick-start checklist

Google

* Retargeting ads with
testimonials from working
parents and creatives

Mobile-first
* Sign-up flow with pre-filled
fields for fast onboarding

Loyalty

IG & FB
* Polls on the next destination
with family

» Stories featuring real users in
how they haved saved $XXX
on their last family trip with
YouTrip

Push Notifications

* Send reminder to customers
to lock in good rates based
on the countries that they
have previously checked on
the app in recent months

Referral Programs
+ Customers receive credits for
every successful referral

Email

* Monthly recap emails on the
amount saved for the
previous month which
suggests the saved amount
could be use for the next
getaway
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I Work-Life-
Travel Synergy

Highlight ease, savings &
versatility of YouTrip
during overseas work +
family trips and show how
it simplifies both personal
and professional travel.

» Sourcing materials in
Bangkok with 0 FX
fees

* Family holiday in
Shanghai — how |
planned smart with
YouTrip

* How a designer-dad
packs for work + play

» Packing for business +
kids in one suitcase

» Paying for materials in
Europe, toys in Tokyo
— same card

* Interior designers’ go-
to card overseas

© Money
Management

Showcase how YouTrip
helps stretch finances for
busy parent-
professionals.

* Monthly cost hacks for
designer parents

* Budgeting apps | use —
YouTrip saves me
$50/month

* No FXfee = more for
my kids' enrichment
classes

* How to save on
sourcing trips abroad

» FX-free hacks for
family vacations

« Budgeting with a
designer’'s mindset

+ Travel budgeting tips

+ Expense tracking while
abroad

@ Product
Offerings

Educate on YouTrip
features and how they fit
a stacked schedule.

* Split your trips, not
your card — one
account for work &
family

* How I manage
currencies easily with
the app

* Why | trust YouTrip
over my bank card
abroad

* YouTrip benefits

* How to maximise the
use of YouTrip

* How YouTrip keeps
your money secure

* YouTrip news and
updates

«. Promotions

Drive engagement and
action with timely,
relevant promotions.

» Contests and
giveaways

+ Limited-time partner
offers and cashback

* Sign-up bonuses

* Referral / rewards
programme incentives

Real-Life
Testimonials &
Community

Build emotional
connection through
shared experiences and
user stories by real users.

* How 3 designer dads
manage with YouTrip

* What parenting
teaches me about
design — and money

* Real talk: work burnout
and how tech helps
me cope

* Before/after using
YouTrip — cost & time

* By the community, for
the community: Tips
and tricks contributed
by YouTrip customers

* Festive greetings

 Events
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Growth Tactic

Carousel posts showcasing the art on saving on
both family and business trips with YouTrip

Livestreams Q&A with other dads who are in the
creative line of work (preferably interior design)
using YouTrip

Stories, reels and posts on offering free YouTrip
credits for sign ups with countdown urgency

Platform

Xiao Hong Shu

TikTok

Expected Outcome

Increase engagement (Awareness)

Increase engagement (Consideration)

Increase sign ups (Conversion)

AD3ILVILS HIMOYD
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Content Idea

Content Pillar: Promotional content for 2025
Mother's day post

Format: Static visual

# Mum deserves the world - and a little extra
this Mother's Day.

Whether you're taking her on a dream getaway
or treating her to something special, YouTrip
makes it even better with exclusive partner
perks and cashback offers this Mother's Day
2025!

# = # Limited-time only - don't miss out!

#® Shop overseas with 0% FX fees
#® Exclusive Mother's Day partner deals
# Cashback when you pay with YouTrip **

Make every swipe count — for the queen of your
family.

& Tap the link in bio to learn more or
download the app.

Marketing Funnel

Awareness

Screenshot

LIMITED-TIME
PARTNER OFFERS
AND CASHBACK

Q'Q Vv W

#% Mum deserves the world - and a little
extra this Mother's Day.

Whether you're taking her on a dream getaway or treating
her to something special, YouTrip makes it even better
with exclusive partner perks and cashback offers this
Mother's Day 2025! 5% &=

'+ Limited-time only - don’t miss out!
2 shop overseas with 0% FX fees

2 Exclusive Mother's Day partner deals
W Cashback when you pay with YouTrip

% Make every swipe count — for the queen of your family.

(5/ Tap the link in bio to learn more or download the app.

#YouTripSG #MothersDay2025 #TravelWithLove
#SmartTravelSpending #CashbackDeals
#CelebrateWithYouTrip #HappyWifeHappyLife

32 seconds ago
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Keyword

cut travel costs

best multi-currency card for Singapore travellers

YouTrip vs credit cards

design materials overseas

Blog Title Idea

Provide blog post sharing real life experiences
and stories of how Singapore parents managed
to save on travel costs with YouTrip

Provide tips on saving during business travels
with YouTrip

Provide comparison and informational table on
YouTrip vs Credit Cards for travels, focusing on
the benefits of YouTrip

Provide guides on budget and expenses
management on sourcing for design materials
overseas with YouTrip

Why this keyword?

Combines a specific persona with quantifiable
savings

Relatable personal savings story for busy
professionals

Comparison format ranks well in search; clear
decision-making support

Relatable and relevant blend of profession,
travel and financial efficiency
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Content Idea

Encouraging immediate sign-
ups for YouTrip through the
incentive of free credits, using
a real-life relatable image and
time-sensitive urgency

Detailed Caption

A Only 3 Days Left!

™ Get FREE S$10 YouTrip credit
when you sign up — no strings
attached!Whether you're planning
your next getaway, sourcing
overseas for work, or shopping
online in foreign currency — stop
paying FX fees and start saving
smart. = # Eg

“# With YouTrip, you get:

¥ Real-time exchange rates

¥ 0% FX feesin 150+ currencies
#¥ One card for ALL your travel and
spending

© Offer endsin 3 days — don't miss
out on free money!

1f Tap the link in our bio & sign up
in under 3 minutes!

Hashtags

#YouTripSG (1K+ posts)
#SmartMoneyMoves (182K posts)
#WorkAndTravel (1.9M posts)
#ParentOnTheGo (1K+ posts)
#TravelHacksSingapore (<100 posts)
#TravelSmartSaveMore (500 posts)
#NoFXFees (<100 posts)
#FreeTravelCredits (<100 posts)
#DigitalWalletSG (5K+ posts)
#YouTripDeals (<100 posts)

Graphic

Py

'3 DAYS LEFT
TO SIGN UP FOR |
FREE S$10 CR_EDITS

‘ Qaspgre

® yourpp
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Content Idea

Where to source for affordable
interior design materials

Detailed Caption

Sourcing overseas? Save more while
you design more with YouTrip.
Enjoy zero FX fees and great
exchange rates on every business
trip—so you can focus on style, not
spending.

Pack light. Spend right. Design big.

Hashtags Graphic

YOUTRP

TIPS ON SAVING
DURING BUSINESS
TRAVELS

#BusinessTravel (1.2M posts)
#DesignTrip (15.2K posts)
#MinimalistStyle (1.3M posts)
#TravelSmart (510K posts)

#Savings (4.3M posts)
#InteriorDesign (209M posts)
#WorkTrip (1.4M posts)
#CorporateTravel (224K posts)
#ExpenseManagement (22.6K posts)

(£/T) sJldol
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Content Idea

Guides on family-friendly
attractions in Shanghai

Detailed Caption

¥ Headed to Shanghai for work —
but bringing the family along?

Don't miss these kid-approved
attractions that are perfect for post-
meeting downtime:

&= Top Family-Friendly Spots in
Shanghai

1.

71 Shanghai Disneyland - End
your workday with fireworks &
fairy tales

& Shanghai Natural History
Museum - Dinosaurs +
immersive exhibits

™ Century Park - Let the kids
run wild while you relax

@ Power Station of Art -
Contemporary vibes both
parents & kids enjoy

=g Tianzifang - Work sourcing in
the morning, family lunch in the
afternoon

Hashtags

#FamilyTravelGuide (1K+ posts)
#FamilyTravelShanghai (<100 posts)
#WorkAndPlay (398K posts)
#TravelWithKids (3.6M posts)
#SmartTravelSpending (<100 posts)
#DigitalNomadParents (<100 posts)
#DesignerDadTravels (0 post)
#ShanghaiWithKids (500+ posts)
#ParentOnTheGo (500+ posts)

Graphic

_ FAMILY HOLIDAY GUIDE

FAMILY-FRIENDLY
ATTRACTIONS IN
SHANGHAI

4 Shanghai
o ghai
tigt Disneyland ﬁ i Carden

: Shanghai
(* g::aeg%hal i Natural

History

Aquarium
q Museum
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Google Trends

Comparing travel locations in China such as “Beijing”, “Shanghai”,
"Chengdu”, “"Suzhou” and "Guangzhou”.

Chengdu . . ® Guangzhou
City in China : C = City in China

Singapore ¥ Past 90 days ¥ All categories ¥ Web Search v

Interest over time @

Reasoning & Recommendations

Findings suggest that “Shanghai” is the most popular amongst other
terms on average. Hence my social media post will be about Shanghai
travel tips to entice target audience such as Fred himself and other
lookalikes.

Apart from that, Shanghai is also family-friendly and popular due to
Shanghai Disneyland (biggest in Southeast Asia) hence the hype.

Blogposts and articles focusing on family-friendly attractions and
affordable design materials in Shanghai could be provided.

Google

shanghai X

-
0}

shanghai weather march 2025
hanghai weather in september 2025
hanghai weather april 2025

shanghai weather

iﬁi Shanghai

shanghai disneyland

shanghai index

Shanghai Port F.C.

shanghai weather in june

shanghai temperature

Google Search I'm Feeling Lucky

SAN3dl 31D0900D



GA Metric

Dec 2024

Compare Direct Traffic
vs Paid Traffic (referral,
paid search & cross
network)

Nov 2024 vs Dec 2024
Compare Search Traffic
(Organic and Paid)

Nov 2024 vs Dec 2024
Compare the
engagement rate

Business Insights

Direct traffic: 49.1K total users
Paid traffic: 5.1K total users

Organic Search:

Nov 14.6K vs Dec 14.0K
Paid Search:

Nov 1.7K vs Dec 1.2K

Nov: 55.6%
Dec: 56.2%

Remarks

There are 9.6x more users
coming from Direct traffic than
Paid, hence more marketing
efforts are required in social
media and SEM from Jan 2025
onwards

Both Organic and Paid Search
traffic have declined, especially
for Paid Search dropped by 29%

More focus should be placed for
SEM from Jan 2025 onwards

Engagement rate has shown
slight improvement by 0.6pp

More analysis to be conducted
in user journey within the site to
find out which part of the site did
user engage the most and least
to improve engagement rate

[ I I ]
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Screenshot

User acquisition: First user primary channel group (Default Channel Group) @ = +

User acquisition: First user primary channel group (Default Channel Group) @ - +

what is the engagement rate for november 2024

v Engagement rate
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Marketing Email Landing Page

Subject Title: # Limited-Time Offers to

Celebrate the Real MVP: Mum Celebrate Mum with Exclusive Rewards

— Just in Time for Mother’s Day

Get up to 10% cashback + exclusive partner perks when you pay
with YouTrip. Offer valid until May 12, 2025 — don't miss out!

LIMITED-TIME
PARTNER OFFERS
AND CASHBACK

Benefits

Spend in 150+ currencies

10 P Fes at real-time exchange rate

LIMITED-TIME
PARTNER OFFERS
AND CASHBACK

Enjoy limited-time
cashback at our partner
brands

= Instant Cashback

Shop for mum with

a .
IPtaraeiion Citing savings that go further

Offers expire May 12 —

& Mother's Day Exclusive sign up before it's gone!

&- Get More with These Amazing Brands

*  Sephora - 10% cashback

*  Klook - 8% off family travel bookings

+ Lazada - Bonus credits on top-ups

* SpaEsprit- 15% discount for pampering mum

(Partner logos displayed in rows with hover/click highlights)

How It Works
Sign up for YouTrip in minutes
Receive your virtual card instantly
Spend at any of our partner brands
Cashback is credited to your wallet — no
minimum spend

Offer ends in:
2 10 Days : 02 Hours : 31Minutes

#_ This Mother's Day, Celebrate Her with Rewards
She Deserves

W=

B Up to 10% cashback at participating merchants
B Special discounts on travel, dining, and

3OVd DNIANV1

pampering brands
B 0% FX fees on all foreign currency transactions
4 Available only until May 12, 2025

Claim My Mother’s Day Perks Now!

. | confirm that | have read and agree to the privacy policy

Claim My Rewards Now

Testimonial (Carousel format)
"Booked a surprise staycation for Mum and
saved S$40 using YouTrip! The cashback came
through in days — love how fast and simple it is.”
— Joanne L., Designer & Mum of 2

¥ ONILADIYVHA TIVII



Privacy Policy

Notification Obligation

Consent Obligation

How will | implement this for YouTrip?

Clear Privacy Notices: Provide concise and understandable privacy
notices at points of data collection.

Purpose Specification: Clearly state the specific purposes for data
collection, usage, and disclosure.

Updates on Purpose Changes: Inform individuals promptly if there are
changes in the intended use of their personal data.

Accessible Contact Information: Offer clear channels for individuals to
inquire about data usage or raise concerns.

Explicit Consent Mechanisms: Implement opt-in methods where
individuals actively agree to data collection and usage.

Informative Consent Requests: Ensure that consent requests are
accompanied by information about the data's intended use.

Easy Withdrawal Process: Provide straightforward procedures for
individuals to withdraw their consent at any time.

Record Keeping: Maintain records of consent obtained to demonstrate
compliance with PDPA requirements.

vddd
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